
 
 
 
Guidelines for United Spinal Association Affiliate Use of Name and Logo  
(Revised as of January 2015)  
 
Background  
United Spinal Association is a national consumer brand that has served the SCI/D community since 1946. 
United Spinal is utilizing our current logo, name treatment and color scheme as part of a strategic plan designed 
in part to increase awareness of and strengthen our brand on a national scale.  
 
1. Our national chapter and peer support group network is one of our truly unique characteristics. Clear and 
consistent visual identification of our Affiliates will support our unique grassroots foundation and increase our 
visibility nationwide.  
2. Given limited resources to build awareness of the United Spinal Association brand, appropriate Affiliate use of 
the name and logo is one of the most cost effective ways to increase visibility of United Spinal Association and 
our Affiliates.  
3. Affiliates, new and old, can benefit from attaching to themselves of the benefits of national name recognition 
and goodwill accrued to the United Spinal brand by consistent and appropriate use of the United Spinal name 
and logo.  
 
Who May Use the United Spinal Logo and Name  
United Spinal  Affiliates (Chapters and Support Groups) are allowed and encouraged to use the United Spinal  
name and logo if:  
1. the Affiliate is in good standing as defined by having paid current dues, filed any required reports, and having 
secured and provide United Spinal evidence of proper 501 (c) 3 status (or is covered by a fiscal sponsorship 
agreement).  
2. the use is in communications materials used to support activities consistent with the mission of United Spinal 
Association  
3. the materials or presentations have been approved by United Spinal as outlined below.  
 
Display of the United Spinal name and logo is required in the following uses:  
1. Stationery (letterhead, envelopes, labels, etc.)  
2. Web site  
3. Promotional brochures and or materials  
4. Fundraising materials  
5. External presentations  
 
Clarification of Independent Status  
In order to most accurately reflect, and best protect, the independent status of both United Spinal and its 
Affiliates, United Spinal requires Affiliates to carry the following statement on letterhead, web sites, brochures 
and any other materials where space allows when the United Spinal logo is used.  
“(Name of affiliate) is an independent Chapter (or Support Group) of United Spinal Association.”  
 



Other  
So as not to create a hardship for any Affiliate, there is no requirement to add United Spinal name and logo to 
existing materials, or to replace such materials where any additional significant cost would be involved. United 
Spinal encourages Affiliates to use all existing materials before incorporating the United Spinal  name and logo 
into new materials as they are designed and produced, so as to avoid any unneeded expenditures of funds by 
Affiliates. 



When is Use of the United Spinal  Name and Logo Not Authorized?  
1. No one other than Affiliates in good standing is authorized to use the United Spinal logo or name without 
express prior written permission from United Spinal Association.  
2. No Affiliate may use the logo or name without prior approval as outlined in these guidelines.  
3. No Affiliate may use the name or logo in any other way than those outlined in these guidelines.  
4. No Affiliate may use the name or logo in conjunction with a third party without express written consent of 
United Spinal Association.  
 
What are the Consequences of Unauthorized Use  
United Spinal may take reasonable steps to monitor the use of the United Spinal logo and name. Should United 
Spinal Association become aware of unauthorized or otherwise inappropriate use of the United Spinal name or 
logo, United Spinal will take reasonable legal action to stop such use.  
 
Guidelines for Use  
1. Electronic versions of the United Spinal logo will be supplied directly to Chapters and Support Groups in good 
standing as noted above.  
2. Design – logo may only be used as provided, except as noted in these guidelines. Logo referred to the entire 
symbol combining the full organization name (i.e., United Spinal Association), the stylized wheelie ellipse, and if 
applicable, reference to state represented. 
3. Placement – The United Spinal logo may be used in one of two ways by Affiliates: a. when used by 
established Affiliates that already utilize a NSCIA branded logo as their primary identity and do not wish to 
change it, the United Spinal stylized wheelie ellipse should be used as a signature (i.e., secondary to the 
Affiliate’s name and/or logo, i.e., typically smaller than the Affiliate logo and/or appearing after or below the 
Affiliate logo, perhaps at that bottom or in the margin of letterhead, at the bottom of the web site home page).  
b. When used by new Affiliates (as of January 2015), the United Spinal logo should  be used as the primary logo 
(i.e., the main graphic element in the organization’s identity). In this case, the Affiliate will be provided the logo 
combining the full organization name (i.e., United Spinal Association), the stylized wheelie ellipse, and reference 
to state represented. 
4. Size – the United Spinal logo may be reproduced at any size as long as the name of the organization remains 
legible.  
5. Color – a. Print uses -- the United Spinal logo should appear in the color combination as provided wherever 
possible. The United Spinal color may also appear in printed form in black and white, or in another single color. 
Any color may be used, provided the entire logo is in that color, and that color is of sufficient contrast to the 
background color or paper to be clearly readable.  
b. Web sites and other electronic documents – the United Spinal logo must appear in its original colors as 
provided, and wherever possible should provide an active link to www.unitedspinal.org.  
6. Background graphic – the background graphic (enlarged and screened back version of the “wheelie ellipse” 
may be used separately from the logo in design of print or electronic materials when it does not interfere with 
the United Spinal logo or the readability of the content. Colors may vary as needed, but should match the colors 
of the United Spinal logo wherever possible.  
7. Statement of independent status – Affiliates using the United Spinal Association name and logo in printed or 
electronic materials should always include the following statement in a size and location that is legible: “(Name 
of affiliate) is an independent Chapter (or Support Group) of United Spinal Association. 
 
Approvals  
Any materials on which an Affiliate wishes to place the United Spinal logo and/or name must be presented to 
the national office for approval before production. United Spinal will make all reasonable efforts to conduct such 
review and grant approval as quickly as possible, normally within 3 to 5 working days. If faster turnaround is 
requested, United Spinal will make all reasonable efforts to do so.  



 
Requests for approval or requests by chapter reps to supply United branded logos with reference to state 
representation to replace old NSCIA logos should be submitted to: Tom Scott, Chief Marketing Officer, via email 
to tscott@unitedspinal.org (preferred), along with a brief statement of the intended use of the document.  
 
Questions?  
Contact Tom Scott at 718-803-3782, ext. 7228 or via email at tscott@unitedspinal.org. 


