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NM's 2023 
Person of the Year, 
David Ortiz, and 
his wife, Kate

“It’s the best magazine for 
people with disabilities.”

— William Auer, reader with SCI



New Mobility has a strong presence in the disability sphere, 
impressive outreach to wheelchair-using consumers, and expertise 
to benefit multiple business objectives. We offer a wide range of 
effective print and digital media channels to reach your target 
audience while providing outreach, credibility, trusted relationships, 
brand awareness and visibility.

•  	Individuals with Mobility Disabilities 
•  	Veterans 
•  	Caregivers 
•  	Family Members 
•  	Industry Stakeholders 

Distribution
•  	61K+ Members
•  	47 Chapters 
•  120+ Support Groups 
•  116 Rehab Hospital Partners 
•  10+ Expos & Events

NM DEMOGRAPHICS:

96% of our readers are disabled

45-65 median age range

75% have a college degree                     

$75K-100K average annual 
household income

93% of our readers say the 
advertisements in NM influence  
their shopping

62% said that New Mobility and 
the internet are the two sources 
they feel are most helpful 
when seeking disability-related 
information, and looking for 
disability-related products  
and services

296,000 
people living with SCI

5.5 MILLION 
wheelchair users

NM SOCIAL & INFLUENCER 
NETWORKS:

26K+ followers

9K+ followers 

12K+ followers

51% 
Spinal Cord 

Injury

10% 
Muscle/Nerve 

Disorder

7% 
Arthritis

6% 
Muscular  

Dystrophy

6% 
Spina
 Bifida

8% 
Multiple 
Sclerosis

6% 
Cerebral

Palsy

2% Post-Polio

OUR AUDIENCE & REACH

Right: NM reader Adam Lane

“I enjoy reading about 
possibilities — whether it’s an 
activity I’ve tried or one I hope 
to try in the future.”

— MeLissa Gabriels, SCI,  
reader for 5 years

We are always adding new members 
and subscribers. In the U.S., there are:
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NEW MOBILITY PRINT 
Double your exposure – Your ad appears simultaneously in both the print and 
digital editions of our authentic lifestyle membership publication, providing a 
powerful vehicle to reach our loyal audience of 98,000.
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2024 PRINT EDITORIAL CALENDAR
The print edition of New Mobility is bimonthly.

Every issue will include product news or reviews.

JANUARY-FEBRUARY 	

Space Close: Nov. 7   
Art Due: Nov. 21

   
Cover: PERSON OF THE YEAR

Features: 

Mouth and Foot Painters

Jonathan Sigworth and 'More than Walking'

Potentially Panama?

Winter Clothing Guide

MARCH-APRIL 	

Space Close: Jan. 12   
Art Due: Jan. 23

   
Cover: FINDING PEACE AND MENTAL HEALTH

Features: 

Getting the Most out of Physical Exams

Google's Sasha Blair Goldensohn

Travel: The New Detroit

Mouth Prosthetics

Cushion Explainer

MAY-JUNE	

Space Close: Mar. 7   
Art Due: Mar. 21

   
Cover:  WORKING QUAD HANDS

Features: 

Improving Your Bowel Program

Getting to the Root of a Bladder Mystery

Photographer Jaimen Hudson

Traveling Solo/Traveling with a Caregiver

Letters from Disabled Prisoners

JULY-AUGUST

Space Close: May 7   
Art Due: May 21

   
Cover: ADA 2.0

Features: 

Managing Autonomic Dysreflexia

Ukraine and Disability

Travel: Iceland

Affordable Fashion

SEPTEMBER-OCTOBER

Space Close: July 8   
Art Due: July 22

   
Cover: WILDERNESS ADVENTURE 

Features: 

Women's Mountain Biking

Travel: Greece

Ostomy Maintenance

Surviving Gun Violence

NOVEMBER-DECEMBER

Space Close: Sep. 9   
Art Due: Sep. 23

   

Mobility & Seating 
Automotive 
Fashion

Tools & Tech 
Health & Hygiene
Sports & Fitness  

Cover: CONSUMER GUIDE TO PRODUCTS

Make sure you have an active ad in New Mobility
 to be included in our December issue for FREE.

Bonus Distribution:  
Los Angeles Abilities Expo 

Bonus Distribution:  
NY & Chicago Abilities Expos 

Bonus Distribution:  
Houston Abilities Expo 

Bonus Distribution:  
Phoenix & Fla. Abilities Expos 

Bonus Distribution:  
Dallas Abilities Expo 

+ PRODUCTS

+ PRODUCTS

+ PRODUCTS

+ PRODUCTS

+ PRODUCTS

ALL PRODUCTS

Bonus Distribution:  
Los Angeles Abilities Expo 



5

CONTEMPORARY
SPONSORED CONTENT

What are some the things people 
may not know about the new 
iBOT®? Top user raves?

The iBOT® Personal Mobility 
Device (“iBOT® PMD” for short) 
is a multi-modal mobility device for 
people with disabilities. We hesitate 
to call it a wheelchair because it’s 
really a robot that the user happens 
to sit in. Unlike a typical wheelchair, 
it’s water resistant — it can drive 
through up to 3 inches of water and 
be hosed down before returning 
inside after outdoor adventures. 

The iBOT® is designed for trans-
portability. You can stay in your 
iBOT® while riding/driving in 
your car. Additionally, the compact 
design paired with Remote Mode 
allows users to drive an unoccu-
pied iBOT® up 20-degree portable 
ramps into the trunk of an SUV or truck bed, and travel easily 
on airplanes. Users rave about the convenience, freedom, and 
independence the iBOT® brings them. 

Does it really climb stairs? Who can climb stairs?

Seeing is believing! Users can climb stairs by themselves or 
with the help of a trained assistant, depending on ability. To 
climb stairs solo, the user must have the ability to grip a railing 
with both hands, one underhand, one overhand. If hand func-
tion does not allow for this, or if the set of stairs does not have 
a railing, a trained assistant can control the iBOT®, allowing 
someone with any level of spinal cord injury access to stair 
climbing functionality. 

How does it handle off-road terrain that may cause prob-
lems for other power wheelchairs? 

In 4-Wheel Mode the iBOT® engages all four of its large drive 
wheels while automatically keeping the seat level. This Terrain 
Following technology means the user does not need trunk 
control to maintain an upright posture when going up or down 
a slope! 

This opens up all sorts of varied terrain, so an iBOT® user can 
go way beyond typical backyard exploration. For example, 
iBOT® user Alan Brown hiked Chimney Rock Mountain in 
North Carolina using 4-Wheel Mode. “I can do things differ-
ently because of the mobility it gives me,” Alan said. Other 

users regularly do yardwork on 
their farms, run horses at their 
barns, and take daily trips to the 
beach for a cruise in the sand.

Can you drive from an  iBOT®? 
How does that work? 

Yes! In Docking Mode, users 
can latch into an iBOT®-specific 
EZ-Lock system to drive their 
vehicle. The iBOT® has been 

tested for automotive crash worthiness and can alternately be 
secured with standard 4-point tie downs.

Are there resources to help pay out of pocket for the  
iBOT®? Any coverage by insurance? 

Yes, there are resources to help fund your mobility. There are 
nonprofit organizations that may aid in the support of purchas-
ing iBOT®s. Users have had luck with private insurance 
reimbursement. We have affordable financing options from 
two credit unions, Service Credit Union and Digital Federal 
Credit Union (applications available on their websites). Quali-
fied veterans can receive an iBOT® at no charge through our 
contract with the Veterans Administration. For those injured 
on the job or who are pursuing an iBOT® to maintain or re-
turn to employment, we can pursue funding through Workers 
Compensation or Vocational Rehab. We have a team focused 
on making the iBOT® affordable — please reach out to us to 
discuss options and support!

Where can I see or try the  iBOT® PMD?

We will be at the Los Angeles Abilities Expo in March, 
the International Seating Symposium in April, the New 
York Abilities Expo in May, and many more events! See 
our full list of events at https://mobiusmobility.com/where-
to-find-us/. Schedule a test drive by contacting us at info@
mobiusmobility.com. 

S P O N S O R E D  C O N T E N T

  PRODUCT SPOTLIGHT: iBOT®

Mobius Mobility Responds to NM’s Questions

F or individuals living with spinal cord injury (SCI), a 
personal exoskeleton can be a transformational de-
vice. It offers a new option for wheelchair users that 

allows them to choose how they prefer to navigate tasks 
in everyday life, maintain an active lifestyle, and gain the 
health and wellness benefits of walking again.

And now, the team at ReWalk Robotics has expanded 
those possibilities even more with the introduction of 
its new Stairs-Enabled Personal Exoskeleton available 
in the U.S. 

The new stairs-enabled exoskeleton is the only personal 
exoskeleton in the U.S. that allows paralyzed users to 
walk up and down stairs or over curbs that might other-
wise have been challenging or inaccessible from a manu-
al wheelchair. This can mean that everyday activities, 
such as being able to easily access private residences of 
friends or family members — which may have barriers 
like stairs at the main entrance — are now possible, al-
lowing individuals living with SCI better access to these 
environments. 

But it’s more than a technological breakthrough. It’s 
life-changing.

REACHING NEW HEIGHTS:

“The new Stairs feature 
opens the world to me in 
ways I didn’t know possible. 
To have the option to sit, 
stand, walk and even step 
over curbs as a paralyzed 
individual is unimaginably 
rewarding. I’m in full control 
of the exoskeleton, and I am 
able to conquer stairs and 
other obstacles that may 
appear in my way. It’s been 
life-changing for me.”
 — Simon Kindleysides, 
ReWalk user since 2018.

S P O N S O R E D  C O N T E N T

New Stair-Enabled Personal Exoskeleton Gives Individuals Living  
With Spinal Cord Injury New Options For Walking In Daily Life

How It Works
The ReWalk Exoskeleton is powered by a series of motors and 
sensors that work together to mimic the natural gait pattern of 
the legs during walking and stair and curb navigation. When the 
user approaches an obstacle such as a stair or curb, the user se-
lects the stair mode from their wrist-worn controls to initiate the 
command to ascend or descend the stairs or curb. The motors 
activate to power the exoskeleton’s legs while the user maintains 
balance with their crutches or the stair railing.

ReWalk’s stair-climbing feature has been rigorously tested and 
is safe and effective for use by individuals living with SCI. This 
feature has been available in Europe since initial CE Clearance, 
and real-world data from European users over a period of over 
seven years was collected to demonstrate the safety and efficacy 
of this feature and support the FDA submission.

The Future of ReWalk’s Stair-Climbing Feature
The Stairs functionality is yet another example of the creative 
and groundbreaking innovation that ReWalk Robotics continually 
pursues — and it’s only the beginning of these advancements.

If you are interested in learning more about ReWalk’s stair- 
climbing feature, please visit rewalk.com/take-the-stairs to get  
in touch with your local ReWalk representative.

“The stair feature 
allows me to stop 

searching for a curb 
cut out and removes 

the barrier of steps 
or stairs altogether, 

whether in homes or 
out in the community. 

This truly opens the 
places I can go with 

family and friends in my 
exoskeleton!”  

— Ashley Barnes, 
ReWalk user since 2015.

   Our mission at ReWalk has always been to 
achieve widespread access to the health benefits 

of walking in everyday life for individuals 
living with spinal cord injury. The introduction 

of the Stairs-Enabled Personal Exoskeleton 
demonstrates this drive to create a more 

accessible world for paralyzed individuals by 
improving access to a broader range of activities 
in daily life, such as walking up the steps to visit 

a friend’s home or stepping over a curb during 
a neighborhood walk. In parallel, our focus 

continues to be to broaden access to these life 
changing technologies through expanding payor 
coverage as we continue to work with Medicare 

to develop the pathway to reimbursement for 
medically-eligible individuals.”  

— Larry Jasinski, CEO, ReWalk Robotics

“

S P O N S O R E D  C O N T E N T

The Life-Changing Benefits of  
Stair-Enabled Technology
In addition to creating a more accessible world, personal 
exoskeletons provide other benefits to those living with SCI:

• Increase freedom by lifting barriers: The stair capabil-
ity allows users to walk up and down stairs and curbs as 
needed to gain easier access to homes and buildings.

• Improve quality of life: The ReWalk Personal Exoskel-
eton can help users to participate in more activities that 
they enjoy from an upright position, such as simply taking 
a walk with family or friends or accessing locations con-
taining stairs or curbs. 

• Reduce health risks: A ReWalk exoskeleton does more 
than put one foot in front of the other. By enabling walking 
in everyday life, exoskeletons have been shown to benefit 
many of the secondary complications of SCI. Clinical 
studies have reported improvements in GI function, 
reductions in pain and spasticity, and improvements in 
mental health following exoskeleton-assisted walking. 

Sponsored Content: 
Two-page spread

Tell your own story 
within the pages of  
the print magazine. 
Content will be marked 
as sponsored.  
Cost is $6,900.
 

Product Spotlight: Q&A with Advertisers 

Our editorial team writes the questions, and the 
advertiser provides responses. This will be positioned  
as sponsored. Cost is $4,600 for one page with images. 

Sometimes storytelling  
works best in a print layout. 
With customized sponsored content, we 
can help you connect authentically with NM 
readers who want to engage with meaningful 
information beyond marketing bullet points.

ReWalk example is 775 words

Mobius Mobility example is 600 words

Specs

One page: No more than 600 words
Spread: No more than 1,000 words
Photos: At least 4"x 4" at 300 ppi
New Mobility reserves the right to reject inappropriate 
content, edit content and/or request revisions.



Premium Position 
• 25% additional charge for back 
cover.
• �15% additional charge for inside 

front or inside back cover.
• �10% additional charge for any 

other guaranteed position. 

Classified Advertising
$1.30 per word, per insertion. 
$1.00 per word for United  
Spinal Members. $105 per  
inch for boxed ads. 

Rate Card Effective  
September 1, 2023

DISPLAY ADVERTISING RATES
Ad Size	            1x	                        3x                        6x 

Full Page	            $4,492	            $4,042	            $3,593	

1/2 Page Island	           $3,376	            $3,038	            $2,700	

1/2 Page	            $2,941	            $2,647	            $2,353	

1/3 Page	            $2,522	            $2,270	            $2,018	

1/4 Page	            $2,146	            $1,931	            $1,717	

MARKETPLACE ADVERTISING RATES
Ad Size	         1x	         3x	         6x	

1/4 Vertical	         $919	         $827	         $735	

1/6 Vertical	         $639	         $575	         $511	  

BUSINESS CARD ADVERTISING RATES
Ad Size	           1x	            3x	            6x	

1/10 Horizontal	            $577	            $519	            $462	  

2024 PRINT DISPLAY ADVERTISING RATES

All rates are net.

(10% discount)	  (20% discount)	
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Preferred file format: A high resolution PDF is preferred. Files 
must conform to SWOP standards.

Colors: CMYK color mode

Minimum Image Resolution: 300 DPI or higher

Image Size/Crop: Digital art files should be cropped to remove 
non-printing borders. For ads that bleed color off the page, 1/8” 
minimum bleed is required on all sides.

United Spinal Association assumes no responsibility for 
electronic ads failing to meet these guidelines. All electronically 
supplied materials will be pre-flighted to determine if they have 
been delivered in accordance with industry standards, as well as 
our specifications.

1/4 Page 
MP

Business
Card

1/6 Page 
MP

		  Width	 Height

Business Card		  3.4”	 1.8”

BUSINESS CARD SPECIFICATIONS

		  Width	 Height

1/4 Page Square		  3.5”	 4.75”

1/6 Page		  2.25”	 4.75”

MARKETPLACE AD SPECIFICATIONS

		  Width 	 Height

1/2 Page Island		  4.625”	 7.5”

1/2 Page Horizontal		  7”	 4.875”

1/2 Page Vertical		  3.5”	 10”

1/3 Page Square		  4.625”	 4.875”

1/3 Page Vertical		  2.25”	 10”

1/4 Page Square		  3.5”	 4.875”

FRACTIONAL AD SPECIFICATIONS

		               

Full Page Trim Size		  8”	 10.75”

Please add 0.25” Bleed to Full Page Ads

Full Page (live area)		  7”	 10”

Two Page Spread Bleed Size	 16.25”	 11”

Two Page Spread (live area)	 15”	 10”

Width 	 Height

FULL PAGE AD SPECIFICATIONS

2024 PRINT AD SPECS
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EDITORIAL COVERAGE OF YOUR PRODUCT

PRODUCT ANNOUNCEMENTS AND 
NEW PRODUCT ROUNDUPS

REVIEWSGEAR GUIDES

 
 

 
 

 
 

To submit a product for editorial consider-
ation, please provide product information, 
intended use and key features. Also include 
high-resolution photos showing the prod-
uct, preferably with a real user. We do not 
typically cover pediatric products. Examples 
of recent product announcements include 
Permobil's Mid-Wheel-Drive Standing Wheel-
chair, Motion Composites' Handrims and the 
Fiber Gripping Aid.

To submit a product announcement, please 
email smcbride@unitedspinal.org or use our 
online contact form.

To be eligible for a review of your product, you 
must be prepared to supply a demo to our 
designated reviewer. We are happy to return 
items after testing if you provide shipping 
labels and cover return costs. Note that we do 
not guarantee favorable editorial coverage for 
any products we review. Our writers will test 
the product and give an honest review based 
on their experience. Examples of our product 
reviews include Outrider's Coyote 4WD, Ling-
orim Wooden Handrims, Feeldom's Wheel-
chair Bags and Battle of the Gripping Gloves.

To submit a product for review, please email 
iruder@unitedspinal.org or use our online 
contact form.

Our gear guides break down all the  
products currently available in a specific 
mobility equipment category, where to buy 
them and who they’re good for. If you have 
a product you’d like featured in one of our 
guides, please send product details, where 
to buy, pricing and sizing information. Please 
also send quality product photos. Our gear 
guides have covered Handrims, Wheels, 
Power-Assist Devices and Caster Wheels and 
Forks. Upcoming guides will include Lifts, 
Backrests and more.

To submit a product for a gear guide, please 
email smcbride@unitedspinal.org or use our 
online contact form.

New Mobility delivers comprehensive mobility product information to active wheelchair users. 
Want to see your new product or upgrade covered? We offer several digital and print options, 
including product announcements, new product roundups, gear guides and in-depth reviews.

Mike Franz 
tests Outrider's 
Coyote 4WD.

https://newmobility.com/permobil-releases-mid-wheel-drive-standing-power-wheelchair/
https://newmobility.com/permobil-releases-mid-wheel-drive-standing-power-wheelchair/
https://newmobility.com/motion-composites-new-ergonomic-quad-friendly-handrims/
https://newmobility.com/fiber-multi-purpose-gripping-aid/
https://newmobility.com/outriders-coyote-4wd/
https://newmobility.com/lignorim-wooden-handrims-are-more-than-a-novelty/
https://newmobility.com/lignorim-wooden-handrims-are-more-than-a-novelty/
https://newmobility.com/feeldoms-wheelchair-bags-reviewed/
https://newmobility.com/feeldoms-wheelchair-bags-reviewed/
https://newmobility.com/battle-of-the-gripping-gloves/
https://newmobility.com/gear-guide-wheels/
https://newmobility.com/gear-guide-power-assist-devices/
https://newmobility.com/gear-guide-caster-wheels-and-forks/
https://newmobility.com/gear-guide-caster-wheels-and-forks/
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ADVERTISING SALES: 
Greg Dennis
gdennis@unitedspinal.org

PRINT ADVERTISING MATERIALS:
Deanna Fike
art@newmobility.com 

DIGITAL ADVERTISING MATERIALS:
Hilary Muehlberger
hmuehlberger@unitedspinal.org

CIRCULATION/DIRECT MAIL:
Beverly Smith
bsmith@unitedspinal.org 

EDITORIAL: 
Ian Ruder
iruder@unitedspinal.org

Seth McBride
smcbride@unitedspinal.org 
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A FEW OF OUR SATISFIED CLIENTS

FLEXIBLE & CUSTOMIZED PROPOSALS

“We understand that each brand is unique and 
has distinct objectives. We offer customized 

solutions for every budget — let me help you put 
together a campaign that reaches your target 

audience and delivers the ROI you expect.”
Greg Dennis, 856/430-9898 

gdennis@unitedspinal.org
Click here to schedule a meeting

“Advertising through the New Mobility newsletter has been very beneficial for our organization. The audience 
is highly engaged and eager to learn about helpful products and services mentioned in the newsletter." 

— Maneeza Hasan, Digital Marketing Lead, Wellspect

mailto:gdennis%40unitedspinal.org%20?subject=Responding%20to%20New%20Mobility%20Media%20Kit
https://calendly.com/gdennis-9/30min

